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"More Voices Speak Against Vitamin Fraud " 

False advertising for vitamins, antioxidants, "super foods", nutraceuticals, 

vitamin-enhanced waters and sports drinks are everywhere.  Dr. Jeffrey Blumberg, 

director of the Antioxidant Research Lab at Tufts University, says, “There’s no 

scientific or regulatory definition of ‘super fruit.’ It can mean anything—therefore, 

it’s meaningless.”  Two recent lawsuits have challenged manufacturer claims 

about antioxidants, alleging that product labels are misleading consumers.  A 

class-action lawsuit filed in November 2012 against the makers of 7Up Cherry 

Antioxidant Soda claimed that the packaging and marketing could lead consumers 

to think that the antioxidants in the soft drink come from fruit.  Another class-

action lawsuit, filed in April 2012 against Hershey, alleges that the chocolate giant 

makes “misleading” and “unlawful” claims regarding antioxidants.  Both 

companies have publicly denied any wrongdoing.  These "vitamin" nutrients, 

which make medical claims, can work for or against you, depending on how you 

consume them.  Grocery-stores and health food shop shelves are full of products 

with labels bragging that they contain nutrients that guarantee better health for just 

a few bucks.  But, more is not necessarily better when it comes to vitamins and 

antioxidants, despite the profit-motivated hype of Drs. Oz and Andrew Weil.  

“Too much of a good thing can be problematic,” especially when it comes from 

dietary supplements, says Susan Mayne, Ph.D., an epidemiologist at the Yale.  

Unless you have a proven vitamin deficiency, health benefits come from eating 

whole, nutritious foods and not from chemical concoctions.  Consumer watchdogs 

and medical experts are increasingly saying people are wasting their money and 

are buying “untested” products that could and do harm them.  Evidence shows that 

when taken in megadoses, antioxidants cause harm, especially in people who 

smoke or drink alcohol.  Packaged food with labels touting antioxidants that will 

boost your health or increase your life span are particularly deceptive.  Yet, doing 

so, increases sales dramatically.  Vitamin and antioxidant false advertising has 

been very effective in creating a multi-billion industry, which is not regulated for 

either safety or efficacy.  Some food manufacturers add an antioxidant, such as 

vitamin C or E, and then label the product as containing antioxidants, to boost 

sales. Kellogg’s FiberPlus Antioxidants Dark Chocolate Almond bars, for 

example, have 20 percent of the daily value of vitamin E and zinc. But they also 

contain 7 grams of sugar and 5 grams of fat.   

 
In the America that I love, we are aware that “superfruit” is a marketing term 

that is not recognized by the FDA or the US Department of Agriculture as 

conveying any scientifically supported nutritional benefits. Actually, vitamin and 

antioxidant overuse increases the risk of cancer, heart disease, strokes and death.  

Please, do not be a victim of heavy-handed false advertising and marketing.  As 

always, be informed! 
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