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"More Drug Company Shenanigans" 
 

Most people have placed great trust in the medicines they take and in the companies who manufacture 
them.  However, we are finding with greater frequency that drug companies are distorting the truth as 
regards their money making products.  The latest example of their trickery involves Wyeth's use of 
ghostwriters to play up the benefits and downplay the harm of hormone replacement therapy in articles 
published in medical journals.  Expert, Dr. Adriane Fugh-Berman of Georgetown University Medical Center 
in Washington and colleagues analyzed ghostwritten reviews published in medical journals and journal 
supplements, many of them using documents from judicial trials, and found that Wyeth, now owned by 
Pfizer, paid a medical communication company called DesignWrite $25,000 to ghostwrite articles on 
clinical studies, including four testing low-dose Prempro (the company's combination estrogen-progestin 
therapy).  It is their belief that, "the articles were intended to mitigate concerns that hormone replacement 
therapy raises the risk of breast cancer, and to support the unfounded idea that the drugs offer some 
protection against heart disease."  As expected, Pfizer challenges their report.  This is classic deceitful 
behavior which builds mistrust and apprehension amongst doctors and patients.  Hormone replacement 
therapy (HRT) plunged in 2002 after the publication of the Women's Health Initiative study, which found an 
increased risk of ovarian cancer, breast cancer, strokes and other health problems from hormone therapy and 
sales of the U.S. market leader Wyeth's Prempro fell by about 50 percent to around $1 billion a year.  Fugh-
Berman and colleagues stated, "Given the growing evidence that ghostwriting has been used to promote 
hormone therapy and other highly promoted drugs, the medical profession must take steps to ensure that 
prescribers renounce participation in ghostwriting, and to ensure that unscrupulous relationships between 
industry and academia are avoided rather than courted."  Other examples of unsavory drug company tactics 
are commonplace.  A 2008 study in JAMA used court papers to suggest Merck had drafted research studies 
for the painkiller Vioxx and then went looking for doctors to add their names to the studies before they were 
published.  GlaxoSmithKline suppressed results of an anti-anxiety medicine (paroxetine, Paxil),  from four 
trials that not only failed to show treatment effectiveness for off-label use of its SSRI among children and 
teens, but also showed possible increased risk of suicidal tendencies in this age group. 

 
In the America that I love, we will remain circumspect regarding advertising and marketing 

"campaigns of persuasion" by drug companies.  Anything less shows our naïveté and gullibility.  When your 
health and that of your loved ones depends upon truth, do not hesitate to ask questions or to consult your 
doctor.  Do not be a chump for deceptive advertising and drug company trickery. 
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